


The success of NEFCU is not determined 
solely by figures found on a balance sheet 
or a member list. It is also revealed in the 
time we give to our neighbors, the money 
we donate to support local causes, the 
hope and opportunity we provide those less 
fortunate, and the smiles we help create 
along the way.

NEFCU has a proud tradition of supporting 
everything from arts programs for  
youth and child safety events to college 
scholarship awards and Island-wide cultural 
events. We want to be more than a good 
neighbor; we want to be a tireless promoter 
and avid supporter of those events and 
programs that can have a profound impact 
on all Long Islanders.

Henry David Thoreau remarked that 
“Goodness is the only investment that never 
fails.”  We believe “goodness” is at the core of 
NEFCU’s beliefs, and the dividends generated 
by this investment have been priceless. 

We realize that being a local Credit Union 
carries with it great responsibility to impact 
the communities in which we serve. Last 
year alone, we raised more than $20,000 for 
local causes, donated more than $50,000 to 
non-profits and educational programs, and 
dedicated untold hours toward supporting 
community activities.

Nothing touches us quite like seeing the 
tears and smiles of Special Olympians 
competing in South Huntington, or the look 
of pride on the faces of would-be designers 
who walk the runway as part of the annual 
“Trashion Show” in New Cassel.   

We know we’re helping to make a life  
better when we partner with the Muscular 
Dystrophy Association to send children 
living with the disease to summer camp in 
Center Moriches. And we feel a gratifying 
sense of achievement in helping to make the 
American Diabetes Association’s “Step Out: 
Walk to Stop Diabetes” and the  
American Cancer Society’s “Relay for Life” 
such successes on Long Island.

We take tremendous pride in the lives we 
have been able to touch through our  
community involvement. 

This year we awarded more than $100,000  
in college scholarships and teacher  
grants, and we raised more than $2,000 for 
a local animal rescue organization. We’ve 
sponsored high-profile events such as the 
Long Island Marathon, the Special Olympics 
and the “Spooky Walk” Halloween event at 
the Clark Botanic Garden. 

We’ve also worked with local groups to help 
build a stronger community in towns such as 
North Hempstead, Huntington, Westbury and 
Wantagh. Our community outreach includes 
sponsorship of parades, arts festivals, ethnic 
celebrations, child safety days and financial 
literacy programs throughout Long Island.

Our partnership with the United Way helped 
provide funds to returning soldiers and 
their families, and our sponsorships of the 
Huntington Arts Council Family Concert 
Series and benefit performances by the 
Nassau Pops helped bring music to hundreds 
of music lovers throughout the year.

This unyielding commitment to community 
is at the core of who we are as a local Long 
Island Credit Union. Our members are our 
neighbors, and all of us call Long Island 
home. We will always seek ways to lend a 
helping hand to our communities, and to 
foster the talents and untapped potential of 
our children. 

So as we continue to “pay it forward,” take 
it from a credit union that has seen the 
benefits of helping its community: Goodness 
is the only investment that will never fail.

NEFCU STANDS FOR COMMUNITY

George Plevretes
Chairman of the Board of Directors
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Throughout the pages of this annual report, you’ll 
notice we’ve taken inspiration from our recent  
“Whiteboard” television commercials to help  
communicate what we stand for, and how that vision 
and approach benefits all of our members. 

Although the ad campaign has succeeded in  
informing Long Islanders of who we are and what  
we stand for, no commercial can fully capture  
everything that makes us stand out. I hope the 
following pages of this report will provide everyone 
with a more thorough look at what sets us apart and 
a clearer sense of what makes NEFCU so unique.

Simply  put, we are a member-driven credit union. 
From the products we offer to the services we deliver 
to the commitment we make to our communities, 
NEFCU has a member-centric mindset that guides 
our mission. This year, as in years past, we have 
put programs in place that improve our members’ 
banking experience, including technology innovations, 
enhanced in-branch conveniences and outstanding 
products that are built around the tenet of rewarding 
members for their business.

In 2016, you’ll be seeing innovative ways in which we 
will recognize our members based on the depth of 
their banking relationship with us. The more we work 
together, the greater the benefits. Case in point is our 
phenomenally successful GO Green Checking Account 
that gives members the opportunity to earn up to 
three percent interest depending on the combination 
of services and products utilized. It also bears noting 
that this interest rate is three times higher than the 
next best rate in the marketplace.

Much of what we’re launching this year is a direct 
reflection of what’s important to our members. For 
example, we’ve just rolled out new credit card programs 
with targeted benefits to the express desires of our 
cardholders: One for those interested in a generous 
rewards program, and one with below-market rates  
for those who tend to carry balances. Members 
 

told us what they wanted in a credit card; we listened 
and delivered.

Furthermore, we have expanded our commitment 
to delivering what our members have requested by 
nuances throughout our product and service line. We 
continue to provide a unique and highly-competitive 
“bump” feature to some Certificate Accounts that 
allow members to take advantage of rising rates by 
“bumping up” their rates accordingly. We also offer 
the largest surcharge-free ATM network — 55,000 
surcharge-free ATMs nationwide, including more 
than 600 on Long Island. Our low-rate, no-closing-
cost home mortgages also speak directly to what’s 
important to new homebuyers.

Technology has become much more prevalent in 
our products and services. Our members certainly 
embrace technology, and nowhere is that more 
apparent than in our online and mobile banking  
platform. Today, more than 63,000 of our members 
bank online, and 32,000 use our mobile banking 
service. These numbers will only increase as we 
continue to introduce enhanced innovations such as 
Touch ID, real-time credit card alerts, Apple Pay, CU 
Wallet and online stop payment functionality that 
make digital banking more appealing.

Much of the technology enhancements we’ve  
been introducing are designed to improve ease, 
convenience and the overall banking experience.  
But we’ve also launched a number of innovations 
intended to provide increased security. We’ve 
introduced EMV chips for our debit cards for added 
security (we did the same with our credit cards  
the previous year), and we’ve added travel  
notification functionality to our online channels to 
protect members from fraud. 

And speaking of security, all 160,000+ NEFCU  
members can take comfort in the fact that we are           
recognized by our federal regulatory body as one of the 
safest and most secure Credit Unions in the nation.

2016 will be another year of advancement and growth 
for NEFCU. We expanded our Suffolk County footprint 
in 2015 with our new Huntington branch, and this year 
we’re expecting to debut a new branch model that 
will enable us to deploy a great many more locations 
throughout Long Island. Our “new-look” branches 
will be smaller in size, but equipped with enhanced 
conveniences and self-service capabilities. We will 
continue to offer personalized service via all  
banking platforms. 

Best of all, what we’re doing seems to be paying off. 
This year we introduced a Net Promoter Score  
program to gather feedback from our members. This 
program includes a transactional survey to gauge 
members’ experience at various touch points, as well 
as a relationship survey to gauge members’ overall 
satisfaction with NEFCU. I’m proud to report that the 
feedback has been resoundingly positive. But more 
important, these surveys have provided us with  
the insights to begin implementing additional 
improvements that our members desire. This year 
we have implemented important changes, including 
improvements in our check hold policy and  
automatic/direct deposit frequency to provide faster 
funds availability to members.

We understand the vital role NEFCU plays in each 
member’s life. We have a great responsibility to keep 
improving what we offer, how we offer it and where 
we offer it. We’re excited about the direction of  
NEFCU and confident that members will embrace 
much of what we have to offer. Simply put, we  
are a member-centric credit union that must 
continually reflect the wants, needs and desires of its 
members. It’s what motivates us every day – and it is 
what NEFCU stands for.

Edward P. Paternostro  
President and Chief Executive Officer
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NEFCU STANDS FOR VALUE AND SERVICE



A summary of the financial statements audited by our 
independent auditors, CliftonLarsonAllen LLP, begins 
on the bottom of this page and reflects our financial 
position with total  assets at year end of $2.38 billion.

Rules and regulations for the operation of our Credit 
Union are prescribed by the National Credit Union 
Administration (NCUA), which is part of the Executive 
Branch of the Federal Government. The National  
Credit Union Share Insurance Fund (NCUSIF) 
established by Congress, insures our Share deposits. 
This fund is managed under the direction of the  
NCUA Board. 

Our Credit Union’s soundness and competitive 
rates encouraged deposits to grow to $2.12 billion.             

By December of 2015, our membership reached 161,481 
with NEFCU members receiving more than $16 million 
in dividends.

Loans and investments are the Credit Union’s primary 
source of earnings; last year’s total gross loans  
increased to $1.85 billion with delinquencies at .86% 
of total loans. During this  period of low interest rates, 
NEFCU pursued a policy of careful rate management 
and capital increased to $227 million. 

It has been a pleasure working with the Investment 
Committee, Management, and my fellow Directors.

George Zweier 
Board Treasurer 

FINANCIAL HIGHLIGHTS (dollars in the thousands)

As of December 31,     2015  2014   2013   

Assets   $2,378,632    $2,226,547    $2,049,357 

Deposits   $2,121,371    $1,990,176    $1,834,647 

Gross Loans   $1,852,648    $1,637,682    $1,502,355 

Capital   $227,033    $210,489    $189,750 

Dividends   $16,610    $16,122    $16,678 

Members   161,481    158,210    161,472 

Loans to Deposits  87.33%  82.29%  81.89%

Net Worth to Assets  9.88%  9.66%  9.63%
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The Supervisory Committee is a volunteer group of             
NEFCU members appointed by the Board of Directors.  
We are responsible for ensuring the soundness of the 
Credit Union’s operations and the compliance of Credit 
Union policies with state and federal regulations.  
We oversee the Credit Union’s internal audit function. 
In addition, the Committee has regular contact with 
membership to ensure that member requests have been 
properly addressed.

The Supervisory Committee engaged CliftonLarsonAllen 
LLP, to perform an independent audit of NEFCU’s 2015 
financial statements. The 2015 audited financial  
statements of the Credit Union are available upon  
request. The audit was conducted in accordance  
with auditing standards generally accepted in the                    
United States of America, and the results of the audit  
determined that NEFCU’s 2015 financial statements  
were fairly presented, in all material respects, in  
conformity with accounting principles generally  
accepted in the United States of America.

At this time, the Supervisory Committee can report that 
NEFCU has effective internal controls and continues to 
follow established policies and procedures in compliance 
with state and federal regulations.

Harry Peltz 
Chair of the Supervisory 
Committee
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As of December 31,

 2015  2014 

ASSETS   
Cash and cash equivalents $  83,342   $ 146,630 

Available-for-sale securities   383,005    385,253

Held-to-maturity securities   -    38

Other Investments  2,114  -

Loans held for sale   330    782   

Net loans to members   1,841,123    1,625,636 

Accrued interest receivable   6,772    6,423 

Deposit in National Credit Union Share Insurance Fund   20,366    18,892 

Property and equipment, net   24,963    25,805 

Prepaid expenses and other assets   16,617    17,088 

Total assets  $ 2,378,632   $ 2,226,547  

LIABILITIES AND MEMBERS’ EQUITY
LIABILITIES
Members’ share accounts  $ 2,121,371   $ 1,990,176 

Accrued expenses and other liabilities  30,228    25,882 

Total liabilities   2,151,599   2,016,058   

MEMBERS’ EQUITY
Retained earnings, substantially restricted   235,022    214,996 

Accumulated other comprehensive income  

Net unrealized holding gain on available-for-sale securities  (1,451)    1,979

Defined benefit pension liability   (6,538)   (6,486)

Total accumulated other comprehensive income   (7,989)  (4,507)

Total members’ equity   227,033   210,489   

Total liabilities and members’ equity  $ 2,378,632   $ 2,226,547   

(dollars in the thousands)

5 | NEFCU ANNUAL REPORT 2015



   
 
As of December 31,
 2015  2014 

INTEREST INCOME    
Interest and fees on loans  $ 66,803   $ 62,267 

Interest on investments   8,537    9,073  

Total interest income   75,340    71,340 

 
INTEREST EXPENSE     
Interest expense on share accounts   16,610    16,122 

Interest expense on borrowings   13    15 

Total interest expense   16,623    16,137 

Net interest income   58,717    55,203     

PROVISION FOR LOAN LOSSES   6,065    8,270  

Net interest income after provision for loan losses   52,652    46,933   

NON-INTEREST INCOME  17,646    16,283  

   70,298    63,216 

NON-INTEREST EXPENSES
Compensation   17,400    15,595 

Employee benefits   5,938    4,885 

Office occupancy   4,910    4,691 

Office operations   4,227    3,960 

Plastic card   5,148    4,857 

Member service  7,198    7,181 

Marketing and membership development   3,938    2,969 

General and administrative   1,513    1,502 

   50,272    45,640  

NET INCOME  $ 20,026   $ 17,576

*Assessments for the National Credit Union Share Insurance Fund recapitalization and the Corporate Credit Union Stabilization Fund.

(dollars in the thousands)
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BOARD OF DIRECTORS 
George P. Plevretes, JD, MBA, Chairman of the Board

Dr. George J. Papaioannou, First Vice Chair

Dr. Esmeralda O. Lyn, Second Vice Chair

Dr. William J. Russo, Secretary

George Zweier, Treasurer

Madeleine Sewell, Assistant Treasurer

Catherine T. Banigo, Director

Louis Fiore, Director

William F. Youngfert, Director

Matthew McDonough, Associate Member

Francis A. DeMita, Chairman Emeritus

BRANCHES  
Commack - 6514 Jericho Turnpike - 24-Hour ATM

Franklin Square - 648 Hempstead Turnpike - 24-Hour ATM

Greenvale - 90 Northern Boulevard - 24-Hour ATM

Huntington Station - 721 East Jericho Turnpike - 24-Hour ATM 

Massapequa - 5455 Merrick Road - 24-Hour ATM

New Hyde Park - 1636 Marcus Avenue - 24-Hour ATM     

Plainview - 525 Old Country Road - 24-Hour ATM

Rockville Centre - 556 Merrick Road - 24-Hour ATM

Syosset - 103 Jackson Avenue - 24-Hour ATM

Valley Stream - 264 East Merrick Road - 24-Hour ATM

Wantagh - 1157 Wantagh Avenue - 24-Hour ATM

Westbury - 1000 Corporate Drive - 24-Hour ATM

SUPERVISORY COMMITTEE
Harry Peltz, Chairperson

Suzanne Boehmcke, Vice Chariperson 

Eileen Aliani, Secretary

Arthur Cole, Member

Victor Patino, Member

Michael Ippolito, Associate Member

Claude Joseph, Associate Member

Kamille Wolff Dean, Associate Member

MANAGEMENT 
Edward P. Paternostro, President & CEO

John DeIeso, Executive VP, Chief Operating Officer

Eileen Nolan, Executive VP, Chief Marketing and Sales Officer

Kristin DeJesus, Senior VP, Chief Human Resources Officer

JoJo Seva, Senior VP, Chief Information Officer

Michael Shonborn, Senior VP, Chief Financial Officer

Susan Becker, Senior VP, Internal Audit

Laureen Straub, Senior VP, Sales Management

Fadia Al-Najjar, VP, Branch Administration

Patricia Arena, VP, Consumer Sales

Robin Block, VP, Special Projects

Valerie Garguilo, VP, Marketing & Community Relations

Charles Giuliano, VP, Business Lending

Eric Oterson, VP, Back Office Operations

Chuck Price, VP, Lending

Michael Goins, AVP, Core Technologies

Teresa O’Donoghue, AVP, Servicing & Compliance, NCCO

William Phillips, AVP, Organizational Development

Taijram Rampersaud, AVP, Back Office Operations

Raymond Schwetz, AVP, Business Services
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